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Abstract

The purpose of this study is to compare movie posters between Japan and the U.S. and to
investigate whether differences in posters are related to differences in national character between
the U.S. and Japan. The first study shows that Japanese posters have a lot of information and are
advertising-like in design,while American posters have less information and are more painting-like
in design. Second study shows that Japanese people are more likely to want to see a movie when
they see Japanese movie posters,and Americans are more likely to do so when they see American
movie posters. Thus,it can be said that the Japanese people prefer the design including
information like synopsis or catch phrases on posters and Americans prefer the eye-catching
design like a painting. From these results, we conclude that Japanese people have the tendency to
place more importance on the amount of information,while Americans have the tendency to place
more importance on the design.
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