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Abstract

The purpose of this study is revealing package design to increase willingness of buyers to buy, and
comparing them with conditions that make them Instagram-worthly. A questionnaire survey shows
that packages with bright photos taken at an oblique angle are popular. Additionally, the brightness
of the package photos is valued more than the angle of the photo. Therefore, the study concludes
that using brightly and obliquely angled photos on packages increases buying intention.
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