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Abstract

The purpose of this study is to determine how people living abroad tend to dress in different
countries. The survey revealed that people in Japan dress with an awareness of time and place
and occasion, those in the tropical Philippines dress for comfort, and that those in the trend-setting
United States dress with an awareness of trends. Thus, this study concluded that the culture of the
country, the climate of the region in which people live, and income level determine one's attire.
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