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Abstract

This study aims to explore why the MBTI personality test is especially popular among many
psychological tests. A survey was conducted with 100 high school students, divided into two
groups: those who like personality tests and those who do not. Both groups answered questions
about their personality and relationships. The results showed that people who like personality tests
are more interested in social media and human relationships compared to those who don’t. They
also care more about how they are seen by others and about their social role.In particular,they
tend to talk more with others and interact more on social media. This suggests that in today’s
information-rich society, where social media is common, personality tests like MBTI help people
feel more secure by giving them a clear sense of identity. This may be one reason for their
popularity.
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