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Abstract

In this research, we investigated the attributes of advertisements that have a lasting impact on
individuals. Through a survey utilizing questionnaires among high school students, our findings
indicate that commercial (CM) songs play a crucial role in the creation of memorable commercials.
Specifically, we observed that CM songs featuring repetitive phrases are the most influential.
Despite our efforts, we did not establish a conclusive link between memorable commercials and an
enhanced inclination to make a purchase.
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