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Abstract

The purpose of this study is revealing that features of the design of advertisements which
enhance purchasing intention by age group.This research shows that people of all ages think
understandability of information and the design of advertisements are important.In addition,
young people tend to prefer advertisements which value the design,on the other hand,elderly
people tend to prefer advertisements which have a lot of information and describe detail of
products.This study concludes that making advertisements which become a trigger to know
about products for young people,and making one which work on purchase directly for elderly
people are effective.
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